SCHEME AND COURSES OF READING FOR MASTER OF COMMERCE
(M.COM) UNDER SEMESTER SYSTEM W.E.F 2018-19

COURSE STRUCTURE
Note: There will be nine(9) questions in all. Thrstfquestion is compulsory and consist of ten
(10) short questions having two (2) marks each. ddreidate will be required to attempt one
guestion from each unit and each question cairiftegf (15) marks.
For students of correspondence courses, the paitiebevof 100 marks spread as 20 marks
including the compulsory question.
M.Com 1%' Semester

Course Code Course Title Ext. Int.  Total Mark

MC 1.1 Management & Organizational Behaviour 8020 100
MC 1.2 Business Environment 80 20 100
MC 1.3 Managerial Economics 80 20 100
MC 1.4 Statistical Analysis for Decision Making 08 20 100
MC 1.5 Taxation Practices and Administration 80 0 2 100

Industry cum Educational tour (Compulsory for regudtudents)
M.Com 2% Semester

MC 2.1 Corporate Financial Accounting 80 20 100
MC 2.2 Financial Management 80 20 100
MC 2.3 Human Resource Management 80 20 100
MC 2.4 Marketing Management 80 20 100
MC 2.5 Financial Institution and Markets 80 20 001
M.Com 3 Semester

MC 3.1 Computer Application in Business 80 20 010
MC 3.2 Advanced Cost Accounting 80 20 100

MC 3.3 Corporate Legal Framework 80 20 100

MC 3.4 Strategic Management 80 20 100
MC 3.5 Research Methodology 80 20 100
M.Com “" Semester

MC 4.1 Advanced Financial Management 80 20 100
MC 4.2 Security Analysis and Portfolio Management 80 20 100
MC 4.3 Project Planning and Control 80 20 100

MC 4.4 Accounting for Managerial Decision 80 20 001

MC 4.5 E-Commerce 80 20 100

MC 4.6 Project Report and Viva-voce*/Corporate Qoesce and Business

Ethics**



MC 1.1 Management & Organizational Behaviour
Max Marks 80
Internal Assessment 20

Note: There will be nine(9) questions in all. The figtestion is compulsory and will consist of ten0)($hort
questions having two (2) marks each. The candiddtebe required to attempt one question from eanit and
each question carries fifteen (15) marks.

For students of correspondence courses, the pajlerbev of 100 marks spread as 20 marks of each
question including the compulsory question.

Course Contents

Unit |

Management Process; Nature, Scope and Functiodsusdgement. Development of Management Thought;oFayl
and Scientific Management, Contributions of Henayd®, Hawthorne Experiments and Human Relationgjabo
Systems Theory, Contributions of Peter F. Drucker,Behavioural Scientists and
Situational theory. Schools of Management ThougBmpirical Approach, Human Relations Approach,
Social Systems Approach, Socio-technical Systemar@grh, Decision Theory Approach, Systems Appraach
Contingency/ Situational Approach.

Unit Il

Behaviour in Organization; Nature of Human Behawjoulndividual Differences, Perception,
Perceptional Selectivity and Managerial ImplicaionMotivation; Motivation and Behaviour, Theoried o
Motivation including Maslow’s Hierarchy of Needs &dry, Two-Factor Theory, McClelland’s Need Theory,
McGregor’'s X and Y Theory, Immaturity-Maturity Thgo Valence-Expectancy Theory, Alderfer's ERG Thgor
Contingency Theory, Carrot-Stick Theory and Motivaal Pattern in Indian Industry. Interpersonal and
Group Behaviour; Transactional Analysis- Self Aweaess, Ego States, Life Scripts, Life Positionspl&ts and
Transactions. Group Dynamics; Behaviour in Groups leormal- Informal Groups.

Unit I

Controlling Behaviour; Need for Control, Behavioumplications of Control, Leadership- Theories of
Leadership, Leadership Styles, Qualities of Effecti Leader and Leadership Styles in Indian
Organizations. Communication; Communication ProceSemmunication Media, Effective Communication
and Barriers in Communication. Organizational ClieyaConcept, Factors, Impact of Organizational @tenand
Participation & Organizational Climate.

Unit IV

Organizational change and Development; Objectivés Ptanned Change, Process of Planned Change,
Human Reactions to Change, Resistance to Changerc@wing Resistance to Change, Change Agents,
Organisational Growth and Change Process, Orgamizdt Development, Steps in Organizational
Development and Organizational Development Inteises. Conflicts in Organization; Functional and
Dysfunctional Aspects of Conflicts, Individual LdveConflicts, Group Conflicts, Inter-group Confligts
Intra-organizational Conflicts, Inter-organizatibna&Conflicts and Conflict Management. Organizational
Effectiveness; Factors in Organizational Effecteen and Integration of Individual & Organizational
Goals for Effectiveness.

References:

1. Organization Theory and Behaviour by L.M. Prasa8ultan Chand and Sons, 23 Daryaganj, New DeltBQ2.
2. Principles and Practices of Management by by.IPkasad, Sultan Chand and Sons, 23 DaryaganjNévi- DEO002.

3. Essentials of Organizational Behavior by StegheRobbins Prentice Hall of India Private Limitékw Delhi-110001.

4. Organizational Development- Behavioural Scielmterventions for Organization Improvement by WehtdeFrench and Cecil H. Dell, Jr.
Prentice Hall of India Private Limited, New Delh1-0001.

5. Essentials of Management by Harold Koontz, G9tidonnell and Heinz Weihrich, Tata McGraw Hill, Blishing Company Ltd., New Delhi.
6. Organisational Behaviour and Management by Ridrencevich and Micheeol T. Matheson, Businesdi€ation Inc. Taxas.

7. Organisational Behaviour by Ricky Griffin, W. tighton Miffin Co., Boston.

8. Organisational Behaviour Human Behaviour atk\iy Johan W. Newstrom and Keith Davis Tata McGHilly New Delhi.

9. Organizational Behaviour by Stephen P. Roblitnsntice Hall New Delhi.

10. Organizational Behaviour by Richard M. Steers & Stewart Black, Haper Collins College Publishsew Delhi.

11. Understanding Organizations: Organisation Thaad Practice in India by Sukla York Madhukar.

12. Organizational Behaviour by Hawa Singh, V.Kol@l Publications Private Ltd., New Delhi



MC 1.2 BUSINESS ENVIRONMENT

Max Marks 80

Internal Assessment 20
Note: There will be nine(9) questions in all. The figstestion is compulsory and will consist of ten )(10
short questions having two (2) marks each. Theidatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna
For students of correspondence courses, the papédbevof 100 marks spread as 20 marks of each
guestion including the compulsory question.
Course Contents
Unit |
Business Environment; Nature and Importance, Iotema Matrix of different Environment Factors,
Environmental Scanning, Economic Planning in In@ajectives, Strategies and Problems of Economic
Planning, Privatization, Globalization, Disinvestth& Public Sector Units, NITI Ayog,
Unit-II
Fiscal Policy, Monetary Policy, Industrial Polidpdustrial Licensing Policy, Foreign Trade Policy.
Unit-IlI
Industrial Sickness, Development and ProtectioSrmfll Scale Industry. The Environment (Protection)
Act, Right to Information Act.
Unit-1V
Regulatory framework of WTO, its Basic PrinciplesdaCharter, Provisions relating to Preferential
Treatment to Developing Countries, Regional Groggjinti- dumping Duties and other NTBs.
References:
1.Arya, P P and Tandon , B.B Economic Reforms ¢hidnDeep and Deep Publishers, New Delhi.
2. Cherunilam Francis: Business Environment, HigeRublishing House, New Delhi.
3. Economic survey — Various issues, Govt. of dnMinistry of Finance.
4. Justin Paul: Business Environment , Tata McGtdlyNew Delhi.
5.Mishra and Puri: Economic Environment of Businétimalaya Publishing House, New Delhi.
6. Rosy Joshi and Sangam Kapoor: Business Envimoniteyani Publishers , New Delhi.
7. Saleem Saikh: Business Environment , Himalayaishing House, New Delhi.
8. Sengupta , N.K Government and Business in Indkas Publication, New Delhi.



MC 1.3 MANAGERIAL ECONOMICS
Max Marks: 80
Internal Assessment: 20
Note: There will be nine(9) questions in all. Thrstfquestion is compulsory and consist of ten @@rt questions
having two (2) marks each. The candidate will mpineed to attempt one question from each unit auheuestion
carries fifteen (15) marks.
For students of correspondence courses, the pajlebavof 100 marks spread as 20 marks including th
compulsory question.
Course Contents
Unit-1
OBJECTIVE OF BUSINESS:-
Obijective of a firm in microeconomics: Traditior@miofit maximization objective ; sales revenue gnowth rate
maximization objectives. Objectives of businespeageived in business management.
DEMAND ANALYSIS:- Individual and market demand fuimns ; law of demand; price elasticity of demarits;
meaning and degrees; determinants of price elgstimbncept of cross elasticity. Demand curve fgcinfirm ;
total; marginal and average revenue.
Unit-11
COST FUNCTIONS:- Short run cost functions; theirtune, shape and interrelationship ; law of variable
proportions. Long run cost functions; LRAC and LRM®eir nature and shape; law of returns to scale.
PRICE INPUT- OUTPUT DECISIONS:-The normal and suygemal profits; the distinction between short and
long term price output decisions; the profit maxation objective and conditions of firms short dodg run
equilibrium.
PRICE DETERMINATION UNDER4 DIFFERENT MARKET CONDITONS :- Characteristics of different
market structures; price determination and firmsildarium under perfect competition, monopolistionepetition
and monopoly- short and long run.
Unit-11l
ECONOMIC FORCASTING AND PLANNING:- Need and methoafseconomic forecasting for national planning.
Economic forecasting and planning of business; reedmethods.
BUSINESS CYCLES:-Nature and phases of businessesydheories of business cycles: Psychologicaffitpro
monetary, innovations, cobweb, samuleson and hidaries.
Unit-1IV
INFLATION:-Definition, characteristics and typesxfdanation of inflation in terms of demand-pull acalst-push
factors. Effects of inflation.
MONETARY AND FISCAL POLICIES:- Need for stabilizath policies. Monetary policy: meaning , objectives,
instruments, transmission mechanism and limitatioregerational mechanism, effectiveness and liioita
References:
1. T.RJain, Dr. O.P Khanna V K Publications.

Alan Hughes (1987). "managerial capitalism," The New Palgrave: A Dictionary of Economics, v. 3, pp. 293-96.
Edward Lazear (2008). "personnel economics," The New Palgrave Dictionary of Economics. 2nd Edition. Abstract.
Keith Weigelt (2006). Managerial Economics

Elmer G. Wiens The Public Firm with Managerial Incentives

Khan Ahsan (2014). "Managerial Economics and Economic Analysis", 3rd edition, Pakistan.

Arya Sri."Managerial Economics " :MEFA . (2015).
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MC 1.4 STATISTICAL ANALYSIS FOR DECISION MAKING
Max Marks: 80
Internal Assessment: 20
Note: There will be nine(9) questions in all. Thrstfquestion is compulsory and consist of ten @@rt questions
having two (2) marks each. The candidate will mpineed to attempt one question from each unit auheuestion
carries fifteen (15) marks.
For students of correspondence courses, the pajlebavof 100 marks spread as 20 marks including th
compulsory question.
Course Contents
Unit-1
Measurements of central tendency, dispersion, s&esvand kurtosis.
Unit-1I
Regression analysis and correlation analysis (Tar@bles only).
Index Numbers: Meaning, construction of index nureb@roblem in the construction of index numbensce?
Quantity and Value Indices.
Unit-1I
Probability Theory:- Probability ,Classical Prolapj Relative frequency Probability and SubjectiReobability.
Addition and multiple theorem of probability and yBa Theorem. Probability distribution. Binomial tidution.
The Poisson distribution and the Normal distribmtio
Unit-1IV
Statistical Inferences; Testing of Hypotheses astntation, Sampling Distributions and ProcedureTekting
Hypotheses
Hypothesis Testing: Large and small sample testegZ T test, F test)
Non Parametric Test: Chi-square, Run test, Sign Median test, Rank Correlation test, Kruskal- Ngal'est
References:

Johnson , R.D and Siskin, B.R Quantitative techesgioe business decision . prentice Hall of Intig84.
Hien, L.W- Quantitative Approach to manageriatidion . Practice Hall of India, 1983.

Levin, Richard I. and Rubin david S — Statisticsftanagement , Prentice Hall of India , 1983.
Chou- Ya- Lun; Statistical Analysis. Holt, Rincharid winslon, 1980.

Fruend , J.E and William. F.J Elementary Busindatis$ics — The Modern Approach , 1982

Hooda, R.P, Statistical Methods.

ok whpRE



MC 1.5 TAXATION PRACTICES AND ADMINISTRATION

Max Marks 80
Internal Assessment 20

Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pajp&evof 100 marks spread as 20 marks includirgg th

compulsory question.

COURSE CONTENTS :
Unit |
Taxation; Concept, meaning and types of Tax. Disibn between Direct Tax and Indirect Tax.

Tax Planning, avoidance and evasiom&ome Tax; Meaning, concepts and latest provissi@asis of Charge,
Residential Status.

GST-Concept, types, Slabs of tax, administrativegdure with regard to GST and Mechanism of GST
Unit I
Income from Salary, House Property and Profits @adhs from Business or Profession.

Unit 1M1
Capital Gain and Income from Other Sources, Aggiegeof Income, Set-off and Carry Forward of LossEax
deductions or collection at Source. Advance payroétdx.

Unit IV

Tax Planning with reference to setting up a newrass. Tax Planning with reference to managegalgions. Tax
Administration. Central Board of Direct Tax, itsWwears, composition and Role. E-Filing.

References:

1. Singhania, Vinod KDirect tax Planning and Managemerffiaxmann Publication, Delhi.

Gaur and Narang, Corporate Tax Planning, KalyabiiBluers, Ludhiana.

2.Singhania, Vinod K. and Monica Singhargaudents’ Guide to Income Tax, University Editibaxmann
Publications Pvt. Ltd., New Delhi.

3. Ahuja, Girish and Ravi Gupt8ystematic Approach to Income TBharat Law House, Delhi.

4. Gaur and Narang, Income Tax Law and PracticataPublishers.

5. Mehrotra H.C. and Goyal S.P, Income Tax Law Aocdounts, Sahitya Bhawan Publications.

6. Spectrum Income Tax Law and Practice.

7. Jain Mukta and Jain Rakesh, Direct Tax Laws b¢. YPublications.

8. Bangar's Comprehensive Guide to Direct Tax Laws.



MC 2.1 CORPORATE FINANCIAL ACCOUNTING
Max Marks 80
Internal Assessment 20
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idael will be required to attempt one question from
each unit and each question carries fifteen (15ksna
For students of Correspondence courses, the palbéevof 100 marks spread as 20 marks includirgg th
compulsory question.
Course Contents:
Unit |
Accounting for issue, forfeiture and re- issuelddres. Accounting for issue and redemption of debres.
Unit 1l
Final Accounts of Companies. and Insurance Compaogounts.
Unit 1
Accounting issues related to Amalgamation in thrire of merger and purchase and Reconstructi@oofpanies.
Accounts related to Liquidation Of Companies.
Unit IV
Accounting for Holding and Subsidiary Companiesy&ty Account.

References

Gupta, R.L: Advance Financial Accounting, S.Chand&@ew Delhi.
Arulanandum, M.A and Raman, K.S.: Advanced Acdanay, Himalaya publishing
House, N.Delhi.

Maheshwaari, S.N: Advanced Accountancy —Vol.ll, 88KPublishing house, New
Delhi.

Monga, J.R: Advanced Financial Accounting, Mayoap&backs, Noida

Shukla, M.C. and T.S. Grewal: Advanced Accountaieytan Chand&Co.

New Delhi.

Warren, C.S. and P.E fess: Principles of Finaraial Managerial Accounting,
South-Western, Ohio.

Porwal, L.S., Accounting Theory, Tata McGraw hiNiew Delhi.



MC 2.2 FINACIAL MANAGEMENT
MAX MARKS 80
Internal Assessment 20
Note: There will be nine (9) questions in all. The fitgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idabel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pajlebevof 100 marks spread as 20 marks including th
compulsory question.
Course Contents
Unit |
Financial Management: Introduction to Financial Managementature, significance, objectives and Scope of
financial management, functions of finance exe&uiiv an organizations and recent developmentsnantial
management. The goal of a Firm, Role of Financiah&ber.
Financial Planning and Forecasting: Need & importance of financial Planning; tools @fancial planning,
financial Planning process, Drafting a financiahml Financial forecasting; meaning, benefits arohnigues of
financial forecasting; Sources of finance.
Unit Il
Aspects of Corporate Financial Structure Factors affecting capital structure, Theorieapital structure, Net
Income Approach, Net Operating Income Approach, Miv Approach.
Leverages;Financial, Operating and composite leverages. HEPB Analysis.
Cost of Capital: Significance,computation ofcost of capital including cost of debt, cost of itgeapital, cost of
retained earnings, weighted cost of capital, CABMblems in computation of cost of capital.
Unit 1l
Dividend Policy; Origin of the Dividend Policy, theories of dividepdlicy.
Capital Budgeting Decisions: Nature & importance, facts influencing capital exgiture decisions, capital
budgeting process, Evaluation criteria and riskyais, capital expenditure control.
Unit IV
Working Capital Management and Control: Need, Types & determinations, assessment of workegjtal
requirements; Management of cash, inventories aceivables, Management of financing of working tapi
REFERNCES

1. Ravi M. Kishore: Financial Management, Taxman Ruattions Pvt. Ltd. New Delhi.
Sinha, Pradeep Kumar: Financial Management, Exoek8 New Delhi.
Van, Horne: Financial Management and Policy, Peenttiall of India, New Delhi
Hampton: Financial Decision making, prentice Héllralia, New Delhi.
Prasanna, Chandra: Financial Management, Tata Mc@&ils New Delhi.
Khan, M.Y. and Jain, P.K.: financial ManagementialidlcGraw Hill, New Delhi.
James c. Vanhorne: Financial Management and Pélientice Hall.
John Hampton: Financial Decision Making, Prentiedl H
Prasanna Chandra: Financial Management, Tata Mc@ithw
10 I.M. Pandey: Financial Management, Vikas PublisHitogise
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MC 2.3: HUMAN RESOURCE MANAGEMENT
Max Marks: 80
Internal Assessment: 20
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idael will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pajlebevof 100 marks spread as 20 marks including th
compulsory question.

Course Contents:

Unit-1

Concept, Nature, Scope and Objectives of Human Reswe Management, HRM: The challenges-
Environmental, Organizational and Individual, HunResource planning and Job analysis.

Recruitment: sources, concept and objectiveglection concept, Procedure and cost benefit analysigletson,
Induction, career planning, bases of promotion,n$far, Separations, Outplacement and Outsourcing HR
Emerging trends of HRM in globalized economy anmbsrcultural environment.

Unit —II

Human Resource DevelopmentTraining & Development: Concept, Training needessment, Types of training
programmes: on the job, ROI of training, metrics évaluation of training programme, Performance rasal;
Objectives, Uses and Methods : Traditional and Nodaethods (Assessment and Development Centres, 360
Appraisals), Problems of Performance Appraisal, dlegsues in Performance Appraisal. Classificatioin
Employees and Conceptual differences in Compenms&ystems.

Unit-11l

Concept of Wages & Salary Components of wages, Method of wage Determinatitethods of Wage payment,
Wage Differentials, Job Evaluatiomdustrial Relations: Concept and Approaches to Industrial Relationstddy,
Pluralistic and Radical Approach, Industrial Relas System, Overview of International HRM: Selattio
Compensation, Training & Development, Patriatiaomd &epatriation.

Unit-1V

Workers' Participation in Management, Collectiverg@ining, Dispute Settlement System including Agiibn,
Conciliation and Adjudication.

Employees Compensation: Regulatory provisions, Regy provisions for settlement of disputes.

Recommended Books:

. Human Resource Management, VS Recel Books

. Human Resource Management, DEesgyson

. Personnel & Human Resource Mameg, P. Subba Rao, HPH
. HRM Text & Cases, Aswathappa, TMH

. HRM, Snell, Bohlander, Vohra; Qage

. Managing Human Resources, GoiBatkin, Cardy, PHI

. Human Resource Management, Jyetijkates, Oxford

. Human Resource Management, Kh&lkdand

. HRM a case study approach, Mullamen, Jaico

© 00 ~NO O WNPE



MCI2MARKETING MANAGEMENT
MAX MARKS 80
Internal Assessment 20
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pajlebevof 100 marks spread as 20 marks including th
compulsory question.

COURSE CONTENTS

UNIT |

The concept, nature, scope and importance of markieig;

Marketing management and its evolution; Marketingvi@nment; Strategic marketing planning; marketing
segmentation; Buyer behavior; consumer versus agtonal buyers; consumer decision-making process.

UNIT Il

PRODUCT DECESION; concept of product, classification of productg@wnproduct development, product
positioning, product line and product mix, Brandipackaging and labeling. Consumer adoption procBEsiing
Decision Factors affecting price determination. Price el and process.

UNIT 11

Distribution Channels and physical Distribution Dedsion: Nature of distribution channel, function of
distribution, middlemen. Channel management detjdRetailing and wholesaling. Logistics of disttiioum.

UNIT IV

Promotion Decision Communication process, promotion mix, advertisipgrsonal selling, publicity and public
relations. Marketing organization and control. @@dtthical and legal Aspects of marketing in India

References:

1. Kotler, Philip, Marketing, Management; Prentice IHaf India, New Delhi.

2. Stanton, William J. Fundamentals of Modern MarkgtikicGraw Hill and Charles futroll. Publishing co.
New York.

3. Mc caethy, E.jenome and basic marketing; MANAGERIAbproach Willian D. PERREAULTS JR.
Richard Irwin, home woodlle.

4. Cundiff and still, fundamental of modern marketipgentice hall of India, New Delhi.

5. Mentza, john T. and marketing today, Haecourt, Bréxavid j. schwatz govanavuiel, New York.



MC 2.5: FINANCIAL INSTITUTIONS & MARKETS
Max Marks 80
Internal Assessment 20
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pajlebevof 100 marks spread as 20 marks including th
compulsory question.

COURSE CONTENTS

Unit |

INTRODUCTORY : Nature and role of financial system — Finan8gétem and financial markets. An economic
analysis of financial system in India. Indian ficé system — A critical analysis.

FINANCIAL MARKETS: Money and capital markets. Money market Instrume@tdl money, treasury bills,
certificates of deposits, commercial bills, tradéspetc. Capital market: Government securitieskagy Industrial
security market, Role of SEBI — and overview; Reavelopments National Depository Securities I(NDSL),
Market- Makers.

Unit Il

MONEY MARKET INSTITUTIONS: Central bank: Functions and its role in money dogaiCommercial banks;
Present structure. Introduction to International Btultinational banking.

NON- BANKING INSTITUTIONS : Concept, role of financial institutions, souragsunds, Functions and types
of non-banking financial institutions.

Unit I

MUTUAL FUNDS: The evaluation of mutual funds, regulation of mutisds (with special reference to SEBI
guidelines), Performance evaluation, Design antketimg of mutual funds scheme; Latest mutual faddemes in
India — An overview. Evaluating of mutual funds.

MERCHANT BANKING: Concept, function, growth, government policy regagdMerchant banking business
and future of merchant banking in India.

Unit IV
Changing Role of Financial Institutions :Role of banking, financial sector reforms, finaheiad promotional role
of financial institutions, universal banking; coptand consequences.

References:

Auerbach, Robert D, Money, Banking and Financialrkéts; Macmillan Publishing Co; New York and Callie
MacMillan Publisher; London.

Avadhani, V.A., Investment and Securities Markelndia; Himalaya Publishing House; Bombay...

Khan, M.Y., Indian Financial System —Theory anddiice; Vikas Publishing House; New Delhi.

Mishkin, Frederics, S., The Economics of Money IBag and Financial Markets ; Harper Collins PuldishNew
York.



MC 3.1 COMPUTER APPLICATIONS IN BUSINESS
Max Marks 80
Internal Assessment 20
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idael will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pajlebevof 100 marks spread as 20 marks including th
compulsory question.

COURSE CONTENTS

Unit |

Modern Information Technology : Basic idea of Local Area Networks (LAN), Wide tN&orks (WAN), E-mail ,
internet, Multimedia.

Introduction to Windows: Write, Paintbrush, File Manager, Print Managesnttol Panel etc.

Unit Il

Introduction and working with MS-Word in MS-OFFICE : Word basics Commands, Formatting ; Text and
documents; Sorting, Working with graphics ; Introtlon to mail-merge.

Working with EXCEL : Excel basics ; formatting, functions, chart teat; Working with graphics in Excel ,
Using worksheets as databases.

Unit I

Presentation with Power — Point Power point basics; Creating presentations #sg wvay; Working with graphics
in Power-Point; Show time;

Introduction to Lotus smart suite for Data Sheealjsis.

Spreadsheets and their uses in business.

Unit IV

Introduction to Tally : Maintenance of Accounting books along with fioiah statement analysis.

Statistical Packages Useful in Businestlsage of statistical packages for analysis (aspailability)

References:

Ron Mansfield, The Compact Guide to Microsoft affi@PB Publication.
Dienes, Sheila s. , Microsoft office, Professidimalwindows 95;

Instant Reference; BPB Publication.

Peter Norton, Working with IBM-PC



MC 3.2 ADVANCED COST ACCOUNTING

Max Marks 80
Internal Assessment 20
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)

short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna
For students of Correspondence courses, the palbéevof 100 marks spread as 20 marks includirgy th
compulsory question.

COURSE CONTENTS :

UNIT-I

Nature and Scope of Cost Accounting; Introduction, meaning of cost accounting, scope of cost
accounting, objectives of cost accounting, advantages of cost accounting, financial accounting v/s. cost
accounting, limitations of cost accounting, general principles of cost accounting, cost system-
characteristics of an ideal cost system, installations of a cost system

Cost Terms and Purposes; Cost in general, cost objectives, cost system, cost behaviour pattern, variable
cost and fixed cost, shut down cost, average cost, total cost, product cost, period cost, inventoriable
cost, fringe cost. Classification of cost; Preparation of Statement of Cost, Collection of cost for Tenders
or Quotations.

UNIT-II

Inventory Planning, Control and Costing: Techniques of Inventory Control; Level Setting, Economic
Order Quantity, Just- in Time Inventory System, ABC Analysis, VED Analysis and Perpetual Inventory
System. Methods of Valuing Material Issues.

Accounting for Pay-Roll: Methods of Wage Payment and Incentive Plans.

Overheads Allocation, Apportionment, Re-apportionment and Absorption.

UNIT-1I

Reconciliation of Cost and Financial Accounts; Need for Reconciliation, Reasons for disagreement
between the profits disclosed by financial accounts and cost accounts.

Standard Costing and Variance Analysis: Meani9ng of Standard Costing, Preliminaries to the cost og
Standard cost, Analysis of Material, Labour, Overheads and Sales Variance.

UNIT-IV

Service or Operating Costing; Transport Costing, Hospital Costing, Hotel Costing and Power House
Costing.

Contract Costing; Recording of Cost value and profit of contract.

Process Costing;Features of Process Costing, Application of Process Costing, Elements of Production

Cost, Process Losses, Inter-process Profits.

References:

1. Jawahar Lal, Cost Accounting, Tata McGraw HilbRshing Co., New Delhi.

2. M. N. Arora, Cost Accounting — Principles an@®ice, Vikas Publishing House,New Delhi.

3. D. K. Mittal and Luv Mittal, Cost Accounting, @mtia Publishing Co., New Delhi.

4. Ravi M. Kishore, Cost Accounting, Taxmann Alli8drvices Pvt. Ltd. NewDelhi.

5. B.M. Lall Nigam and I.C. Jain, Cost Accountirginciples, Methods and Techniques, K.L. Malik &nS Pvt. Ltd.,
Daryaganj, New Delhi.

6. M.C. Shukla, T.S. Grewal and M P. Gupta, CostdAmting, Text and Problems, S. Chand & Co. LtéwNDelhi.

7.S.P. Jain and K. L. Narang, Cost Accounting, dpies and Methods, Kalyani Publishers, Jalandhar.

8. S. N. Maheshwari & S.N. Mittal, Cost Accountifitneory and Problems Shri Mahabir Book Depot, NexihD



MC 3.3 CORPORATE LEGAL FRAME WORK
Max Marks 80
Internal Assessment 20

Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idael will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pal&evof 100 marks spread as 20 marks includirgg th

compulsory question.

Course Contents

Unit |

Company Law: Salient Features of Companies, Classification Radnation of Companies, Memorandum and
Articles of Association, Doctrine of Indoor Managemh. Shares, transfer and transmission of shares.

Unit-11

Special Provisions under Companies Act 2013 reggrdiational Company Law Tribunal, Appealate Natlona
Company Law Tribunal, Different forms of Companigxluding OPC, Corporate Social Responsibility ,
Companies Arrangements and Amalgamation, restiagtand liquidation.

Unit-1l

Appointment of Directors, Meetings of Directors &aa@eholders of Companies, Overview of different ewodf
winding up of Companies.

Unit-1IV

Restrictive and Unfair Trade Practic€mpetition Act 2002, Consumer Protection Act

References:

Business and Corporate Law, Saravanavel and Mofsgp#eH
Business Law, N.D Kapoor , New Age.

Business Law, Gulshan, Excel.

Legal Aspects of Business , Pathak, TMH

PwbdPE



M.C. 3.4 Strategic Management

Max Marks 80
Internal Assessment 20

Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the palh&evof 100 marks spread as 20 marks includirgg th

compulsory question.

Course Contents

UNIT-I

Exploring Strategic Management; strategy and strategic management, Strategic management: awareness and
change,E-V-R Congruence,, The strategy process and strategic management in practice.

Strategic Management Framework: Models of Strategic Management, The Strategic Challenge, Strategic success,
failure and competency. Strategic Leadership and Decision Making: Visionary leadership and strategy creation,
issues in strategic leadership and entrepreneurship.

The Organizational Mission and Objectives: Vision, Mission and Objectives. Social Responsibility of Business and
ethics.

UNIT-II

Strategic Success: Financial Analysis, Company Failure predicting company failure, symptoms and causes of
company decline. Environmental Awareness and Management, SWOT Analysis. The competitive environment and
competitive advantage: competition and the structure and regulation of industry in the United Kingdom, Analysing
an industry, competitive advantage, successful competitive strategies .

Competitive advantage through products, processes and service: the organisation ‘s value chain, The value chain
and competitive advantage marketing strategy, Research and development, innovation and new products, speed
and competitive advantage operations management, Service ,not-for-profit and small businesses ,supply chain
architecture, Service and total quality management . Competitive advantage through people: human resource
strategy, managing human resources, management and leadership.

UNIT-II

Financial strategy: Financing and competitive advantage. Information, information systems and information
technology, The strategy information challenge, information technology and competitive advantage. Planning and
creating corporate strategy: Strategy formulation, planning and planning systems, strategic planning techniques.
Strategic alternatives and market entry strategies: disinvestment strategies , strategic means, international
strategies and selection of strategies.

Issues in strategic growth: diversification and acquisition, acquisition, effective acquisition strategies, joint
ventures and strategic alliances. Issues in strategic consolidation and recovery: the feasibility of recovery,
retrenchment strategies, turnaround strategies, management buy outs, financing a buy out , management buy ins,
managing recession, strategies for declining industries, implementing recovery strategies.

UNIT-IV

Strategic evaluation and choice: corporate strategy evaluation, criteria for effective strategies, judgment.
Interlude strategy implementation: strategy structure or structure strategy, implementation and change, problems
of successful implementation, successful implementation. Issues in organizational structure: structural forms ,
structure :determinants and design, business process re-engineering. Corporate strategy and corporate



management style: styles of corporate management, strategic management at the corporate level, the role of
general managers, organizations in the late 1990s.
Issues in strategic resource management: corporate resource planning, functional planning , policies, procedures,
plans and budgets, crisis avoidance and management. Issues in strategic change management: issues in the
management of change, strategies for implementation and change , power and politics.
References:
1. H. Igor Ansoff , Implanting Strategic ManagemeRtrentice Hall 1984.
2. C. Roland Christensen, Kenneth R. Andrews, JospeBadwer, Rochard G. Hamermesh, Michael E.
Porter, Business Policy: Text and cases, Fifthi&ujtRichard D. Irwin ,inc, Homewood , LL Linois9&2.
3. William F. Glueck and Lawrence R. Jauch, Businesdicl? and Strategic Management , Fourth
Ed,McGraw —Hill,1984.
4. Management , Seventh Ed., South Western Publisitin@incinnati , Dhio, 1976.
5. KS Chopra, Business Policy for Indian IndustrigSorporate Strategy Formulation, The Times Research
Foundation , Pune 1985
6. John Grieve Smith, Business Strategy : An introductBasil Blackwell, Oxford and economist
Publications London, 1985.
7. S.K Bhattachary and N. Venkataarmin, managing BassirEnterprises Strategies, Structures and Systems
Vikas Publishing House New Delhi

8. John L Thompson, Strategic Management: Awarenesslaange, International Thompson press.1997



MC 3.5 RESEARCH METHODOLOGY
Max Marks 80
Internal Assessment 20

Note: There will be nine (9) questions in all. The fitgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the palbéevof 100 marks spread as 20 marks includirgy th

compulsory question.

Course Contents:
Unit I: Introduction of Research: Meaning, characteristidgectives, nature, scope, significance, limitagiorole

of research in decisions making, types, criterigadd research and ethics in research; The respeschss -- steps
in research process; Defining the research probleneblem defining process, consideration in selectimesearch
problem; Research design—definition, Types, comptsand significance.

Unit Il: Data collection and processing: Meaning of dataesyof data; secondary data--advantages, disademta
criteria for evaluating secondary data, secondarindian context; Primary data—meaning, methodsatiection
of primary data- survey, observation, case study experiment; Questionnaire—types, guidelines f@appring
questionnaire, steps in designing the questionneggential of good questionnaire and differendeden schedule
and questionnaire; Processing of data—editing, ngpdclassification, tabulation, and presentatignway of
diagrams and graphs.

Unit Illl:  Sampling and Attitude measuremeampling—meaning of sampling, census Vs samplirgn@ing
merits, demerits and suitability of census metHrdhciples of sampling, merits, demerits, Charasties of good
sampling, key term in sampling, methods of samplipgobability and non-probability, determination sdmple
size, sampling errors and non-sampling errors: €pnof attitude, measurement and scaling; Typescafes-
nominal, ordinal, interval and ratio scales, vasitypes of scaling techniques, reliability and di#i of scales.

Unit IV: Hypothesis, Data analysis and Report writing: Hijests- meaning, characteristic, sources, hypothesis
testing procedure, Type-l and Type- Il errors, Kggiion of mean, dispersion, skewness, kurtos@y&ation and
regression in research; Application of Z-test st;t€-test, Chi-square test and ANOVA, IntroductiorsPSS-- data
entry and descriptive statistics, Report writinggrifficance of Report-Writing; Steps in Report Vifrg, Layout of

the Research Report; Types of Report, Mechanidd/riting a Research Report; Precautions for writResearch
Report.

Books Recommended:

Business Research Methods, Cooper, Schindler, TMH

Research Methodology, C.R. Kothari, Newage Pultoat

Research Methodology for Management with SPSS, iMajthatua, HPH
Management Research Methodology, Krishnaswamyk®inar, Pearson
Research Methodology, Zeikmund, Cengage

Research Methodology, Paneer Selvam, PHI

Research Methodology, Prasanta Sarangi, Taxmann

A Text Book of Research Methodology, AKPC Swain|yaai

Research Methodology, Das, Vrinda
Business Research Methods — Donald Cooper & Pam8thindler, TMGH, 9th edition.
Business Research Methods - Alan Bryman & Emma |, BéDxford University Press.
Research Methodology — C.R.Kothari



MC 4.1 ADVANCED FINANCIAL MANAGEMENT
Misdarks 80
Imal Assessment 20

Note: There will be nine (9) questions in all. The figgtestion is compulsory and consists of ten (10)tstjuestions having
two (2) marks each. The candidate will be requitedttempt one question from each unit and eacktiguecarries fifteen
(15) marks.

For students of Correspondence courses, the palbeevef 100 marks spread as 20 marks includirgabmpulsory question.
Course Contents:

Unit-1

Financial Managementrope and objective, Time value of money, Risk and return (including Capital Asset Pricing
Model), Valuation of securities — Bonds and Equities. Leverage: Operating, financial & combined leverdeR|T-
EPS analysis.

Unit-Il

Cost of Capital and Financing Decision: Sources of long-term financing Estimation of components of cost of capital.
Methods for Calculating cost of equity capital, Cost of Retained Earnings, Cost of Debt and Cost of Preference
Capital, Weighted Average cost of capital (WACC) and Marginal cost of capital.

Corporate Restructuring: Need and broad areas ndocate restructuring, objectives, techniques afporate
restructuring. Financial Restructuring: Need & st@pfinancial restructuring, reorganization of italp buy back of
shares-concept necessity and procedure. Finanaighgement of sick units.

Unit-lll

Mergers & Takeover: Types & objectives, legal anocedural aspect of mergers and takeover procakgtion &
financing of mergers & acquisitions, post mergevhbems & reorganization, taxation and financial extp of
mergers, takeover Overview of mergers & takeomdndia.

The Capital Budgeting Process, Cash flow Estimation, Payback Period Method, Accounting Rate of Return, Net
Present Value (NPV), Net Terminal Value, Internal Rate of Return (IRR), Profitability Index, Capital budgeting under
Risk — Certainty Equivalent Approach and Risk- Adjusted Discount Rate.

Unit-1vV

Capital structure — Theories of Capital Structure (Net Income, Net Operating Income, MM Hypothesis, Traditional
Approach). Operating and financial leverage. Determinants of capital structure.

Dividend Decision — Theories for Relevance and irrelevance of dividend decision for corporate valuation. Cash and
stock dividends. Dividend policies in practice. Working Capital Decisions: Concepts of working capital, the risk-
return trade off, sources of short-term finance, working capital estimation, cash management, receivables
management, inventory management and payables management.

References:

. Horne, J.C. Van. Financial management and paligth ed. New Delhi Prentice Hall of India.

. Horne, J.C. Van. Fundamentals of Financial Menamnt. 9 th ed. New Delhi Prentice Hall of India.

. Levy H. and M. Sarnat . Principles of Finandfi@nagement. Engelwood Cliffs, Prentice hall.

. Johnson, R.W. Financial Management. Boston Adiyd Bacon.

. Joy, O.M. Introduction to Financial Manageméfamewood: lrwin.

. Khan and Jain. Financial Management text antlpnos. 2 nd ed. Tata Mc Graw Hill New Delhi.

. Pandey, .M. Financial Management. Vikas Puklibice.

. Bhalla, V.K. Financial Management & Policy. AninRublications, Delhi.

. Chandra, P. Financial Management- Theory anctiea (Tata Mc Graw Hill).

10. Rustagi, R.P. Fundamentals of Financial ManagénTaxmann Publication Pvt. Ltd.

11. Singh, J.K. Financial Management- text and Rrob. 2 nd Ed. Dhanpat Rai and Company, Delhi.

12. Sharma, G.L. and Y. P.Singh. ed. Contemporayds in Finance and Taxation. Academic Found&tashi.

13. Singh, Surender and Kaur Rajeev. Fundamentt&iimancial Management. Book Bank International.
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MC 4.2 SECURITY ANALYSIS &PORTFOLIO MANAGEMENT
Max Marks 80
Internal Assessment 20

Note: There will be nine (9) questions in all. The fitgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the palp&evof 100 marks spread as 20 marks includirgg th
compulsory question.

Course Contents
Unit |

PORTFOLIO ANALYSIS: Estimating rate of return and standard deviatibportfolio. Effect of combining the
securities, Markowitz Risk-return optimisation.

PORTFOLIO PERFORMANCE EVALUATION: Measure of return, risk adjusted measures of retuarket
timing, evaluation criteria and procedures. Inwesit policies of Individuals, Tax saving schemebitia.

Unit Il

Fundamental Analysis, Technical Analysis and Effi@nt Market Hypothesis.

Unit 1

SINGLE INDEX MODEL OR MARKET MODEL: Portfolio total risk, portfolio market risk and igne risk,
Simple Sharpe’s optimisation solution.

Unit IV

CAPITAL MARKET THEORY: Capital market line, security market line, risdrlending and borrowings.
FACTOR MODELS: Arbitrage pricing theory, two factor and multi-ctar models, Principle of arbitrage,
arbitrage portfolios.

SUGGESTED READINGS:

Fischer, D.E. and Jordan R.J., Security AnalysisRartfolio Management, Prentice Hall, 1983.
Reilly, F.K., Investment Analysis & Portfolio Managient, Drygen Press, 1985.



MC 4.3 PROJECT PLANNING & CONTROL

Max Marks 80
Internal Assessment 20

Note: There will be nine (9) questions in all. The ficpiestion is compulsory and consists of ten (1@ytsh
questions having two (2) marks each. The candwdtde required to attempt one question from eanit and
each question carries fifteen (15) marks.

For students of Correspondence courses, the pafiebevof 100 marks spread as 20 marks including th
compulsory question.

Course Contents

Unit |

Identification of Investment Opportunities; Projédtas generation and screening,

Phases in Project Management, Project feasibiiitshys Appraisal Criteria and Process: Methods girajsal under
certainty, uncertainty and risk;

Unit I

Market and Demand Analysis: Sources of informatiprimary and secondary; Demand forecasting and ebark
planning;

Technical Analysis: Materials and inputs; Produttiechnology; Product mix; Plant location and lay&election
of plant and equipment;

Unit 1M1

Financial Analysis: Cost of project and means agficing; Major cost components; Planning capitalcstire;
Financing schemes of financial institutions.

Profitability and Financial Projections: Cost obguction; Break-even analysis; Projected balaneetstprofit and
loss account and cash flow statement.

Unit IV

Social Cost Benefit Analysis: Meaning and methodgjd.&M and UNIDO approach; SCBA in India.

Project Review/control- Evaluation of project. PERPM. Problem of time and cost overrun, Project
implementation practices in India.

REFERENCES

Bryce, MC: Industrial Development, McGraw Hill (IrEd), New York.

Chandra, Prasanna: Projects: Planning Analysigri€ing, Implementation, and Review Tata McGraw,Hilew
Delhi.

Patel, Bhavesh M, Project Management, Vikas puibigshlouse pvt. Ltd., New Delhi

Chaudhary, S.: Project Management, Tata McGraw Néw Delhi.

[.D.B.I: Manual of Industrial Project Analysis ineDeloping Countries.

O.E.C.D: (i) Manual for Preparation of Industriadsibility Studies. (ii) Guide to Practical Projégipraisal.
Pitale, R.L: Project Appraisal Techniques, Oxfondl #BH.

Planning Commission: Manual for Preparation of Hekty Report.

Timothy, D.R. and W.R Sewell: Project Appraisal &elview, Macmillan, India.

Chandra, P., Project Preparation, Appraisal anddmentation,



MC 4.4 ACCOUNTING FOR MANAGERIAL DECISIONS
MAX. MARKS 80
INTERNAIASSESSMENT 20
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idatel will be required to attempt one question from
each unit and each question carries fifteen (15ksna

For students of Correspondence courses, the pajlebevof 100 marks spread as 20 marks including th
compulsory question.

COURSE CONTENTS
Unit |
Introduction to Accounting: Management Accounting as a field of Accounting. Toacepts of Management
Accounting-objective; Nature and Scope. Financfaicounting, Cost Accounting and Management Acciognt
Account’s position as a member of the management te
Accounting plan and Responsibility Centres:Meaning and significance of Accounting, RespongibiCentre-
Cost centre, profit centres, and investment esntproblem of transfer pricing. Objective and dateants of
Responsibility Centres.

Unit Il
Financial Statement Analysis: Ratio Analysis, Fund Flow and Cash Flow Statements

Unit 11

Marginal costing and Break-even analysis: Conadpnharginal cost, Practical application of Mardicasting:

Marginal costing and Pricing. Cost-Volume-Profitalysis. Break-even analysis: Assumptions and fmalct
application of Break-even-analysis: Decision regagdsales-mix, make or buy and discontinuation gfreduct

line. Marginal costing versus Direct Costing.

Unit IV

Budget and Budgetary Control: Definition of buddgeéssentials of budgetary Control, Kinds of budgefserating
budget, Master Budget Flexible budget, Budgetanmytrob Decision- making for capital expenditure, eBase
Budgeting and Performance budgeting.

Reporting to Management: Objects of Reporting, Reporting needs of differerdnagement levels. Types of
report, modes of reporting to different levels afmagement.

References:

Murphy, Managerial Acconting ch. 4,5 & 6.

Man Mohan & Goyal: Principles of Management Accogtch. 13.
Hingorani and others, op. Chit. 11.

Welsch, Budgeting, Profit Planning and Control,



MC 4.5 E-COMMERCE

Max Marks 80
Internal Assessment 20

Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten (10)
short-questions having two (2) marks each. The idabel will be required to attempt one question from
each unit and each question carries fifteen (15ksna
For students of Correspondence courses, the palp&evof 100 marks spread as 20 marks includirgg th
compulsory question.
Course Contents:
Unit |
Introduction to E-commerce: Meaning of electron@nenerce, business applications of e-commerce, cosopa
with traditional commerce;
Business models in E-commerce — e-shops, e-proemtene-auctions, value chain integrators, infororati
brokerage, telecommunication, collaboration platferetc.; Electronic payment system;
Unit Il
E-Banking — concept, operations. Online fund transfRTGC, ATM, etc.,
Online share market operations.
Online marketing, Web-based advertising — conaaptantages; Types of online
advertisements;
Unit I
Search engine — as an advertising media, searéheengptimisation — concept and techniques; Emaitketing;
Social Networking and marketing — promotion, opmiformulation, etc.; Viral Marketing, E-retailingsacept,
advantages, limitations; CRM and Information Tedbgg, Tools to conducting online research — secpnda
research, online focus groups, web based survays,ndining from social networking sites;
Unit IV
Enterprise Resource Planning; Security issuesdanemerce - Online frauds, privacy issues; Cybeslawluding
Information Technology Act.

REFERENCES

Bajaj, Kamlesh K and Debjani Nag: E-Commerce — Th#ing Edge of Business, Tata McGraw Hill (P) Ltdew
Delhi.

Greenstein, Electronic Commerce, Tata McGraw WNi#éw Delhi

Leon, Alexis: Fundamental of Information Technolpyikas Publication House (P) Ltd., New Delhi

Mansfield, Ron: The Compact Guide to Microsoft &éfi BPB Publication, Delhi.

Norton, Peter: Introduction to Computer 4/E, TateGvlaw Hill (P) Ltd., New Delhi

Saxena, Sanjay: A First Course in Computer, VikasliPation House (P) Ltd., New Delhi.



MC 4.6 CORPORATE GOVERNANCE AND BUSINESS ETHICS

Max Marks 100
Note: There will be nine (9) questions in all. The ficgtestion is compulsory and consists of ten

(10) short-questions having two (2) marks each. Gaedidate will be required to attempt one question
from each unit and each question carries twenty ifzrks.

Course Contents:

Unit |

Corporate governance: Concept, structure and pgpCesporate governance: An Evolutionary Procesgrbving
the efficiency of corporate governance; Corporat&egnance in India: Issues for consideration. Crateo
governance; Globalisation and its position in India

Financial disclosure, Business Ethics and corpogaiernance: Corporate disclosure Practises; Teaespy and
Business Ethics in Corporate Sector; Role of Aadihmittee in corporate governance.

Unit Il

Board of Directors: Composition of Board of diresto their role; Corporate boards and good goverean
Corporate governance in Indian Public enterpri€esporatization of Agriculture.

Banks, Financial Institutions and Corporate govecea Corporate governance in banks;

Corporate governance: Contemporary issues in bgnkitustry. Corporate governance in mutual fundspdsitory
system: a step towards effective corporate govesan

Unit 11

Ethics & Business.

What is Ethics, Nature and scope of Ethics, Facid waalue, Ethical subjectivism and Relativism, Mora
Development, Ethics and Business, Myth of a mouaitess.

Decision making: Application of Ethical theories in Business

Economic Justice:Ethical Issues in Functional Areas of Business.

Unit IV

Marketing: Characteristics of Free and Perfect competitiveketarMonopoly oligopoly, Ethics in Advertising
(Truth in Advertising).

Finance: Fairness and Efficiency in Financial Market, Insidieading, Green Mail,

HR: Workers Right and Duties: Work place safety, sexaahssment, whistle blowing.

Corporate Social Responsibility Issues.

REFERENCES

Robert A. G. Monks, Nell Minow, Corporate Governapdth Ed Blackwell.

S K Bhatia, Business Ethics and Corporate Govemddeep & Deep Publication New Delhi.
Kenneth Kim, John R Nofsinger, Derek J Mohr Pramtitall; 3 edition (November 11, 2009).
John Colley, Jacqueline Doyle, Wallace Stettintesprge Logan, Corporate Governance.



